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Abstract

Aim: This research aimed to investigate the underlying

factors affecting higher education marketing in Centers
of Applied Science and Technology and the impact that
brand personality can have on these factors, based on
which to provide a model for marketing higher education
in these centers. Method: The research method was
qualitative that was done using data foundation theory.
The researcher achieved a theoretical saturation to collect
data by conducting semi-structured interviews with the
directors of applied science and technology centers,
marketing experts, and students of scientific-applied
centers. Result: The extracted propositions were then
coded, combined, and categorized for data analysis.
Conclusion: According to the research findings, the
underlying factors of higher education marketing were
named the decision-making process and were very
influential in choosing the Centers of Applied Science
and Technology as a study center. On the other hand, the
impact and importance of brand personality on this
choice is another research finding. Interviewees
identified two categorized as contexts that include factors
influencing selection and information resources for
decision making. Higher education applicants were no
longer passive consumers, but they had become the
rational choice to enter higher education courses.
Therefore, one of the most important universities' tasks
was identifying the factors that affect their selection and
decision-making and taking appropriate action.
Keywords: Marketing, Higher education, Brand
personality, Centers of Applied Science and
Technology
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